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Core 1

Exploring Oneself:  Memoir
Task:
Write a creative non-fiction essay in a personal voice that recreates a particular personal experience.  Incorporate narrative techniques and sensory detail as well as dialogue, characterization, thought passages, and flashbacks.

Purpose:
· To develop an authentic personal voice

· To design an appropriate personal context

· To intelligently select and arrange details appropriate to the rhetorical 

context

· To demonstrate understanding and use of narrative and descriptive 

techniques

· To improve writing skills at each stage of the composition process 

(invention, drafting, revision, and editing)

· To show an awareness and understanding of a designated audience

Audience:
People who share or have an interest in your particular experiences, goals, hopes, and dreams.

Assignment:
You will write a memoir about an event that helped define you. You can write about a person in your life, an even  in your life, or an object meaningful to you 

You will use description and sensory details to establish a connection with your audience, helping them understand and feel the same things you did at the time of your experience.  You should tell your story from the perspective of an adult looking back on his/her childhood.  It is important that you help readers understand not only what the significance of the experience was when you were a child, but also how it impacts your life as you're growing into adulthood.  This paper is more a story then an essay and should be approached with this in mind.

Length: Three full pages minimum, double-spaced, 12-point Times New Roman font  with a minimum of five paragraphs (Introduction, three body paragraphs, and a conclusion). Please include page numbers at the top right corner of every page beginning with page one of the text. 

Due Date: TBA- NO LATE WORK will be accepted without penalty
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Core 2: Analysis of an Argument in advertisement

Objective: Students will select an advertisement or advertising campaign and analyze the argument that the company is presenting.

The Paper: The introductory paragraph should do just that: INTRODUCE the whole paper beginning with a generalization about advertisements in America.
Content for the body paragraphs:

1) Students will describe the advertisement (and tell where the advertisement was seen: whether on a billboard, in a magazine or flyer, or on television) The terms from the study of  argument must be used: explicit argument, implicit argument, logical structure (logos), ethos, and pathos
2) Students will explain the target audience and the target audience’s beliefs, values, and assumptions. The terms from the study of 

argument must be used: target audience, target audience’s beliefs about products similar to the one you are describing, target audience values what about products like this, and target audience can assume what from this advertisement and this company.  Restate the pathos that may have attracted the target audience’s attention.
3) Students will tell whether or not they were persuaded to purchase that 

service or product, and why. Explain whether the student is part of the target audience and if so does he or she agree that the advertiser met the target audience’s beliefs, values, assumptions, ethos, pathos, and why or why not. You may include any family or friends who may have purchased the advertised product or service, if you were not persuaded or were not part of the target audience.
The concluding paragraph must be in the CLAST format (restate thesis, topics from body paragraphs, and one final though consistent with the thesis.
Length: This paper is to be a minimum of four FULL pages with a minimum of five paragraphs (Introduction, three body paragraphs, and a conclusion). Please include page numbers at the top right corner of every page beginning with page one of the text. 

Grading: This core paper will be graded based on following the above guidelines and standard grammar and appropriate language for academic writing as discussed in class.  A grading sheet will be provided. 

Due date:  TBA

Peer Review –Core 2

Analysis of an Argument in Advertising

Peer Reviewer __________________________


Date______________

Writer’s Name ________________________


Please write comments and not just yes or no. Respond in complete sentences that will be helpful to your classmate.

1. The introductory paragraph provides a CLAST level format of information- general to specific, well developed. It provides a clear thesis and plan for the paper. It ends with an introduction to the company and product or service. The advertisement is an actual product or service that can be purchased and compared easily to other similar products or services.

2. The first body paragraph provides the reader with a full description of the advertisement. The reader can imagine this advertisement through the writer’s eyes.  The writer used the exact argument terms as assigned: explicit argument, implicit argument, logos (or logical structure), ethos, and pathos. Each term was used correctly and the reader could understand the meaning of each term as it related to the advertisement.

3. The second body paragraph or major point was introduced as the target audience. The writer explained the age range and gender of the target audience. The beliefs and values of the target audience regarding products or services similar to the one in the advertisement and then the target audiences assumptions about the specific product or service from the advertisement.

4. The third body or major point was the writer’s personal connection. The writer claimed to be or not to be part of the target audience and explained why. The writer professed an interest or disinterest in the product or service in the advertisement. The writer either invested, or a family or friend invested and was satisfied or not and the writer explained why or why not.

5. The writer wrote a CLAST level conclusion paragraph of a minimum of 5 sentences recapping the paper. 
Format for Formal Outline for Core 2

Be looking at various types of advertisements that catch your eye for Core 1. You will be expected to bring in a formal outline and rough draft for Wednesday. The Outline will be the following:

Thesis Statement:  This is to be one complete sentence that sums up your whole paper (without the three major points attached)
.

I. The advertisement

A. Full description

1. Name of the company

2. Name of the product

3. Who was involved

4. background (i.e., bar, meadow, office)

B. Arguments

1. Explicit

2. Implicit

C. Appeals

1. Logos (logical Structure)

2. Ethos (credibility of the spokesperson or the company)

3. Pathos (emotions used in advertisement)

II. The Target Audience

A. Who are they?

1. Gender

2. Age

3. Race (if applicable)

B. What is the target audience’s beliefs about similar products?

C. What does the target audience value in similar products?

D. What can the target audience assume from this company and its product?

III. Persuasion

A. Are you part of the target audience, why or why not

B. Were you persuaded by the advertisement to purchase or at least consider purchasing that company’s product? Why or why not?

C. If you did purchase the product, were you satisfied, why or why not?

D. Do you believe that the company’s advertisement met the target audience’s beliefs, values and assumptions? Why or why not?


All Core paper outlines are to be in this format (I- first body topic, II-second body topic, III-third body topic)               
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Core 3: Research Paper

Students will complete a library research project and produce a college level research paper on a subject approved by the instructor using the following writing process elements:
a. Researching

b. Note taking

c. Producing a works - cited page (5 - entries minimum)

d. Drafting

e. Documenting research using MLA style

f. Formatting using MLA style

g. Editing and proofreading

Topic: The topic is to be something that has to do with the degree you are working toward to determine if that is the field you want to for a career.

Length: This paper is to be no less than 5 full pages of text (minimum), with page numbers in the top right corner. The sixth page (if five pages of text) is to be the Works Cited page. Please reference your handbook for proper format under the MLA tab. The author provides a sample of a student’s correctly formatted research paper. 

Students are expected to attend class for library orientation (even if they have done one for another class). This orientation will be counted as 20 points toward their portfolio grade. The Proposal form is to be completed and turned in on time for 10 points toward their portfolio grade. All other elements of the research project are worth 5 points toward their portfolio grade. Due dates will be given for each element. 

Grading: The research paper will be graded based on timely submission, completion of the requirements listed above, proper format of MLA in-text citations, proper format of  Works Cited page, and standard American English grammar and sentence structure. 

Due Dates: The proposal is due five weeks before the end of the term.

The formal outline is due four weeks before the end of the term. (Once the outline is turned in, students CANNOT change their topic).

The first draft and photocopies of their resources are due three weeks before the end of the term. The final draft is due two weeks before the end of the term.

